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Industry poised to boost consumption

Appenzers ‘beef crumbles’ and other easy-to-prepare ztems commg soon

By CATHY PROCTOR
Business Journal Staff Reporter
; The boneless, skinless chicken breast
‘can probably be found in just about every
American freezer.

But the U.S. beef industry is ready to go
- nose to beak with that inescapable main-
stay of the American diet. .
.. Coming to a supermarket near you ....
. the boneless, beef filet!l! -
“We want our own boneless, skinless
chicken breast,” said Carl Blackwell,
zxecutive director of the new product

‘development and culinary center for the

- ‘National Cattlemens Beef Association
N . The ization last week
bmughtl lwamepmdumwbanwr
Yfor its mid-year

4 “The filet has the chicken
mhsmdnwﬂleﬂmofwk."

Jlackwell said. “You can slice it for a sal-
j ad; or bite through it for a sandwich.”

I ‘Iheﬁlﬂh.iﬂuhlhnuh!hnmdutry
| is pitching — that beef s
and_convenient for todays

consumers.

The filet is just one of the products the
beef industry has researched in its efforts
to boost beef consumption in the United
SMMMuﬁmhl:;d?;
to companies in the processing [
industry to use in creating and selling
products in grocery stores.
Blackwell estimates the industry has
spent about $6 million on its research
cfforts in the last few years.

“We can wait for the manufacturers to
do it, and wait 10 years, or we can do it,”
Blackwell said.

End of 20-year slide?

.+ The research is also s way for the indus-
try to turm around the sinking levels of
beef consumption in the U.S. Consump-
tion has declined for 20 years, but may be
moving upward. Per-capifa beef con-
sumption for the first half of 2000
increased 2 percent to 35.] pounds com-
pared to & year ago, according to NCBA.

Consumers spent nearly $26.2 billion

mboefdnrmlheﬁruhllfofm——a‘

new record and up nearly 8 percent from
the first six months of 1999,

Blackwell traces the sudden interest in
new beef products to an NCBA contest
begun two years ago with cash prizes for
the winners won prizes totaling $250,000.

The top winner, made by RMH Foods
Inc., was a steak cooked in bourbon sauce
that can be heated and ready to eat in
eight minutes. Other winners were a fully
mhdhnbmgnpqy.ﬁuqnhmbmp
er patties ready to cat in 10 minutes and a
slow-cooked beef stew that can be heated
in the microwave in just eight minutes. *
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'Bedw:mamgoon-
cept,” Blackwell said. “There’s no beef
on the market.”

'lhmdyﬂm,themduuyhum-

‘ed “cheeseburger fries,”
fried, breaded snack that

a thin circle, in every bite of a tortilla- or
pita-wrapped sandwich, Blackwell said.
. “We're on the edge of doing some great

things,” said Lee Hall, lecky
dnwmdehummofNCBAhw;md-
ucts committee. “Rome wasn’t built in a
day, but we still have a product that scores
the best-tasting nfnny of the proteins
among consumers.”



